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JENNIFER WESSELHOFF 
928.300.8229    jennwess@mac.com 
 
SUMMARY  
13 years as President/CEO of Sedona AZ Chamber of Commerce & Tourism Bureau DMO, one of 
the nation’s top destinations.  Expert at defining the vision, getting results, coalition building, 
liaising with elected officials and Boards, visitor services, product development, economic 
development strategy, marketing, media relations, public speaking, tourism management, 
community outreach.  Certified Destination Management Executive and Sedona Film 
Commissioner 
 

 

WORK HISTORY 
 
President/CEO 
Sedona Chamber of Commerce & Tourism Bureau, Sedona  AZ 
June 2007 – present  
 
 

Leader of Chamber DMO managing Sedona’s $1 billion annual tourism industry and the needs of 
800+ business partners.  Responsible for all aspects of strategic tourism marketing, annual 
Destination Plan and budget negotiations with City Council,  Visitor Center and customer service 
operations, Board management, partner relations, economic development strategies, community 
and media relations, marketing and creative services, communications platforms and strategies,  
real estate, travel industry and group sales, and the Sedona Film Commission.  
 
Results 

 
• Led development of Arizona’s first Sustainable Tourism Plan engaging businesses, nonprofits, 

residents, travelers and land management agencies. Unanimously approved by the Sedona 
City Council in 2019.  Features 61 action items with deliverables and timelines in environment, 
resident quality of life, economic quality and visitor satisfaction.  Recognized by the Arizona 
Office of Tourism and US Travel Association 
 

• Spearheaded coronavirus pandemic response with Sedona|Safe.Clean.Ready, enlisting 
hundreds of local businesses in the first ten days. Launched SedonaSafeCleanReady.com, 
assuring visitors and residents of Sedona safety awareness. Campaign has received  favorable 
statewide media and was adopted wholesale by neighboring community of Cottonwood.  

 
• Led coalition negotiating an end to helicopter tour overflights within Sedona’s city limits 

while preserving tour operators’ business model. 18-month process announced June 2020 a 
major win for sustainability and quality of life.  

 
• Coordinated negotiations with the Sedona Lodging Council and City of Sedona to increased 

local bed tax with dedicated formula for tourism management and promotion, effectively 
increasing budget by 380% over four years. 
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• Increased tourism-related revenues by more than $600 million (55%) from FY14 to FY19. Room 
revenues rose 125% in the same period.  Tourism-related taxes accounted for 77% of municipal 
sales tax revenues in FY20.  

 
• Achieved Certificate of Accreditation from Destinations International, positioning Sedona in 

the top 1% of elite worldwide organizations.   
 

• Founded and developed the Sedona Film Office, generating $20 million in direct economic 
impact since inception.  Chamber co-sponsors the Sedona International Film Festival. 

 
• Developed and produced the Chamber’s first objective-based long-range strategic business 

plan, including KPIs to measure and benchmark success.  Plan included a comprehensive 
product development strategy. 

 
• Extensive outreach to the international travel industry; strategic approach to the Japanese 

market resulted in 10,000 annual room night bookings.   
 
 

 

Vice President; Director of Public Relations; Director of Marketing; Director of Tourism  

Sedona Chamber of Commerce & Tourism Bureau, Sedona  AZ 
June 2001– June 2007 

 
Advanced through Chamber ranks while directing vital strategic operations during critical growth 
and development period for Sedona tourism and business community. 
 
Results 

 
• Identified authentic Sedona elements to form the foundation of branding and community 

identity: wellness, arts/culture, outdoor adventure, sustainability/stewardship.  
 

• Co-Founded the Sedona/Verde Valley Tourism Council - five communities and the Yavapai 
Apache Nation.  Became one of just 22  regional destinations to partner with National 
Geographic and Solimar International on the Sustainable Geo-Tourism Online Guide, 
garnering worldwide media and industry attention.   

 
• Aligned public relations, e-marketing, and branding to raise awareness among key global 

demographics. Led to annual coverage valued at $10 million in major media such as AFAR, 
Conde Nast Traveler, National Geographic, Sunset Magazine, Departures, Travel + Leisure 
Magazine, USA Today, and Travel Weekly. 

 
• Launched Sedona’s first public art project in partnership with the Sedona Arts Festival, 

featuring 60 life-size art installations. This project earned a 120% increase in private 
sector revenue.  WHAT DOES THIS MEAN? 
 

• Developed the Affinity Group concept to unite a diverse stakeholder base.  To date, seven 
Affinity Groups effectively partner, cross promote and build business.  Success has led to 
several presentations across the state 
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LEADERSHIP 
 

• Governor’s Tourism Advisory Council 

• Northern Arizona Health Care Board of Directors 

• Northern Arizona Council of Governments Economic Council Board  

• Chair of Verde Valley Regional Economic Organization Long Range Strategic Planning 
Committee 

• US Secretary of Agriculture’s Resource Advisory Committee 

• Past Chair of the Verde Valley Regional Economic Development Organization 

• Past Board Member of Arizona Chamber Executives 

• Past President of Destinations West and Destinations West Foundation (formerly Western 
Association of Convention & Visitors Bureau)   

• Governor’s liaison to the Western Governors Association Conference 

• Governor’s Tourism Taskforce on Immigration Impacts 
 
MEMBERSHIPS 
 

• Destination Marketing Association International 

• Association of Chamber of Commerce Executives 

• US Chamber of Commerce Executives 

• US Travel Association 

• Arizona Tourism Alliance 

• Meeting Planners International 

• American Bus Association 

• National Tour Association 
 

 
EDUCATION 
 

• Certified Destination Marketing Executive (Destinations International)  

• Bachelor of Science:  Communications (Miami University, Ohio) 

• Bachelor of Arts:  French (Miami University, Ohio) 

• Certified Film Commissioner (Association of Film Commissioners International) 
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• Developed and launched three successful destination brand strategies.  The current “Sedona, 
the Most Beautiful Place on Earth” campaign united the local stakeholders behind a brand 
that communicates Sedona’s scenic beauty and three main niche positions of outdoor 
adventure, wellness and a rich arts and cultural scene. 
 

• Successfully executed Global Sustainable Tourism Council’s Comprehensive Destination 
Assessment – one of only two destinations to do so in the USA – scoring excellent in 33 out of 
41 categories, positioning Sedona as a leader in global sustainable destination management. 

 
 

• Continued development of programs to manage Sedona’s 3.2 million annual visitors including 
award-winning websites, interactive maps, wayfinding and placemaking signage; and 
campaigns to affect dispersion, walkability, and visitor behavior. 

 
 

• Developed and launched a public/private partnership with Sedona Tourism Bureau.  
Overhauled SCC&TB partnership function to focus on co-operative marketing initiatives and 
ROI for stakeholders.  Changes have helped SCC&TB grow private revenue by more than 30% 
in two years.   
 

• Successfully wrote, received and administered $5 million worth of grant funding since 2010. 
 
 

• Developed the largest light projection on a natural canvas (Sedona’s famed Camelhead rock), 
featuring a nine-minute semi-hourly show with over a million lumens, generating double digit 
occupancy increases. 

 
• Led the effort to purchase the Annual Sedona Marathon Event (consisting of 5K, 10K, Half 

Marathon and Full Marathon) and created an Events Division under the DMO.  Was 
responsible for producing the largest event in its history (approximately  6,000 people), grew 
profits by 60%, exceeded budget expectations by 80% .  The event currently generates $3 
million in direct expenditures annually for the City of Sedona. 
 

 


